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PREFACE - OVERVIEW OF RESEARCH HISTORY

After my last official research project and my time as university professor had come to
the end and I started to edit my bibliography organized by year, it was mostly for person-
al purpose: to cast my mind back on my research career and interests at the Helsinki
School of Economics. However, as being one of the first female doctors (1979) and fe-
male tenured professors (1990-2009) in economic sciences in Finland, my background
could also be of more general interest to some future history writers. So far, the Helsinki
School of Economics, presently Aalto University School of Business, has not paid much
attention to women scholars in its published histories. Neither is there any systematic
history of the development of the contents of economic research and teaching at our uni-
versity. Therefore, I would like first to document very briefly my research history. To
emphasize that science is always socially conditioned and constructed, even when work-
ing alone, I like to mention some scholars and financers who have been important to my

research work at various times.

Consumer behavior research —beyond economic models

I am happy to belong to the first genuinely international generation of the researchers at
the Helsinki School of Economics who have worked several years in various research in-
stitutes abroad and brought new ideas to the Finnish economic education. In my case it
meant contributing to the start of consumer behavior research in Finland in the 1970’s.
Traditionally business economics and marketing science had focused on analyses from
the managerial approach only.

Decisive for my interest to look at things from a consumer behavior perspective and for
the beginning of my own career in this field was when I as a young assistant was granted
the ASLA-Fulbright scholarship 1972-73 at the University of California Berkeley, where I
started my doctoral studies in business economics and sociology. My main advisor at
Berkeley was John G. Myers, professor in marketing communication. Consumer behav-

tor and decision making was at that time a novel field of study that I wanted to establish



also to the curriculum of Finnish business schools. Due to the American experience, I
also started very early to take part in the conferences of new international associations in
the field: ACR Association for Consumer Research; IAREP International Association for
Research in Economic Psychology; and later on, SASE Society for the Advancement of of
Socio-Economics.

My licentiate thesis dealt with consumer information processes, and my doctoral dis-
sertation with consumption as indicator of way of life differences. The first one followed
the main lines of psychological perception theories of consumer media behavior that I
had learned at the University of California. In contrast, my doctoral dissertation was
clearly sociologically oriented, critical of earlier research in economics that presented
income and prices as the main explanations of consumer choices, but also of pure class
determinism in sociology. Inspiration came to a great part from ongoing Finnish socio-
logical discourse, for example welfare and way of life concepts of Erik Allardt and J.P.
Roos, and research methods capable of handling large, statistical data as taught by
Tapani Valkonen. During my years as student, Helsinki School of Economics still had a
professor chair in sociology, as well as in economic history and lectures in political sci-
ence. The model was taken from London School of Economics, but later on it was gradu-
ally replaced with a U.S. style business school concept.

Since very beginning it has been characteristic to my research projects to approach
research problems from both economic and social scientific point of view. A main idea
has been to find a midway between understanding human behavior either as purely indi-
vidual rational choice, or purely as a consequence of structural causes and social condi-
tions. As many of my empirical studies show, relying only on one of the views is insuffi-
cient. Moreover, I wanted that my teaching should reflect latest empirical research, and
therefore, new courses, course contents and topics for students’ master and doctor thesis

work have often been initiated parallel to the ongoing major research projects.

Unintended ecological impacts and social dilemmas of consumer choices

After finishing the doctor degree in 1979, I was asked to study environmental conse-
quences of consumption styles at the Science Center Berlin, Institute for Environment
and Society (Wissenschafszentrum), sited in West-Berlin. My earlier Nordic contacts in
consumer studies, especially with professor in consumer psychology Folke Olander, were
helpful. West-Germany was also one of the first countries to pay attention to social sci-
entific study of environmental problems. As a consequence, my studies turned toward

studying environmental impacts of consumption patterns, consumer rationality issues,
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and consumer choices related to collective goods (e.g. books Consumer behavior and
environmental quality 1983, and Environmental impacts of consumption patterns 1986).

After two years in West-Berlin, family reasons, i.e. my husband’s serious illness, forced
us to move back to Finland. However, I carried on ecology-related studies, for example,
studies on the importance of environment as compared with other social goals, and on
the discrepancy between consumer ecological attitudes and behavior (for example, the
book Suomalaiset ja ymparisto—tutkimus taloudellisen kiyttdytymisen rationaalisuu-
desta 1986; and articles ‘Economic man or social man — exploring free riding in the pro-
duction of collective goods’ 1989; ‘Are environmental attitudes and behavior incon-
sistent?’ 1990; and ‘Consumer preferences for environmental quality and other social
goals’ 1990, just to mention a few). I was working as docent and senior research fellow
financed by the Academy of Finland which had already supported my dissertation re-
search. Academy financing, independent from the prevalent standpoints at the depart-
ment was, at least in my case, the only way to have freedom to venture with new theoreti-
cal approaches and research topics in my field.

By end of 1980’s, consumer behavior research had become accepted within marketing,
but environmental or other social issues were still outside the so called normal science in
business economics. However, in late 1980’s and beginning of 1990’s, along with the
growing general concern about environment, consumption and ecology topics became
rather popular among the students as well as broader audiences. My research on envi-
ronmental issues of consumption spawned a greater number of public presentations and
invitations than any other of my research projects. Unfortunately, much of this public
interest faded away in the years of deep economic depression in the 1990’s, and after
depression, my research broadened from ecological to more general issues of the role of
ethics and culture in economic life.

In ecological projects, I have worked together with several German researchers (e.g.,
professor Bernward Joerges and professor Udo Simonis at the WZB) as well as Finnish
doctoral students from marketing and economics such as Johanna Moisander, Maria
Joutsenvirta, Paivi Aalto, Kari Djerf, and Joonas Rokka. An important discussion part-
ner in environmental economics was Olli Tahvonen, presently professor at University of
Helsinki, a mathematically oriented economist who during late 1980’s prepared his dis-
sertation in environmental and resource economics. In the ecological project, helpful
was also another colleague, Pekka Korhonen, professor in statistics, who informed me
about new quantitative research methods suited for identifying behavioral patterns, or

testing the rationality of consumers’ value and preference rankings.



Consumer reactions to changes in the social and economic environments

I had been writing earlier about behavioral impacts of societal changes, e.g. of the chang-
ing line between public and private spheres, and the role of public services in the so
called service economy. However, the economic crises in Finland in the first half of the
1990’s provided a true natural experiment to study consumer expectations and behavior
reactions in depression. Co-author in this research project was Marianne Lindholm (Ku-
lutus ja lama—kuluttajien kokemukset, odotukset ja sopeutuminen lamaan 1994; and
‘Expectations, experience or social norms? Explaining consumer behavior in depression’
2005). Likewise, other big changes in the socioeconomic environment, such as Finland
becoming member of the European Union and the European monetary union, spawned
another research area: Consumer attitudes toward European economic integration. In
EU matters I worked together with Johanna Moisander and Timo Ranta. For example,
with Moisander we planned together and she conducted the Finnish part in a compara-
tive citizen survey involving all EU member countries.

Before my second longer research period in Germany in 1995-96, now as invited fellow
at the Institute for Advanced Study in Berlin (Wissenschaftskolleg), I had broadened my
interest to more general issues of consumer decision making, free rider problems associ-
ated with collective goods, and procedural democracy (for example, ‘Europe: seeking
balance between markets and communities’ 1997; ‘Consumption in postmodernity—
Social structuration and the construction of self’ 1998; and ‘Oma ja yhteinen hyva—
ovatko kuluttajat myos kansalaisia’ 2005).

During the years I took a special interest in philosophically oriented social scientists
such as Jiirgen Habermas, Jon Elster, Albert S. Hirschman, Amartya Sen, John Rawls,
and Alasdair MacIntyre among others, but I was also both attracted and critical of the
emerging postmodern tendencies in social science such as Jean-Francois Lyotard, Jean
Baudrillard and Michel Maffesoli. Interest in social philosophy brought me in closer con-
tact with researchers in philosophy and jurisprudence, and I had a few contributions in
their conferences and journals such as Oikeus 1985; Ratio Juris 1989; Archive fiir

Rechts- und Sozialphilosophie 1991; and Philosophical yearbook in Finland 1997.

Cultural management and consumption

Because having a background in sociological and cultural theory and because of my gen-
eral interest in non-material consumption and collective goods, a major big research pro-

ject after environmental issues was to study Production and consumption of cultural
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goods and services. It started in late 1980’s with an interdisciplinary Academy project
together with Katarina Eskola, leader of the Research Institute of Contemporary Culture
at the University of Jyviskyld. At the Helsinki School of Economics I employed a great
number of graduate students who were interested in studying various fields of cultural
management and consumption.

One of the main tasks of our research on cultural production was to demonstrate the
close interdependence of economy and culture, and how they can learn from and benefit
each other. The ECOCULT-project resulted also into several doctoral dissertations in
cultural management, again a rather new field in business schools that far (Annukka
Jyrama on European art galleries, Hilppa Sorjonen on performance art, and Eeva-Katri
Ahola on art exhibitions and fairs). Other important members in the cultural research
group were, for example, Anne Brunila, Juha Lassila, and Riitta Kerttula and their stud-
ies on the structure and mechanisms of book industry, popular music industry, and thea-
ter performances. See HSE W-173 (1997) for a list of early project publications, and the
book Museum and visual art markets 2008 at

http://hse.publ.lib.hse.fi/pdf/hseother/bg6.pdf , for a collection of research articles.

In late 1980’s, as first business school, we started to teach courses in cultural market-
ing at the Helsinki School of Economics, and took part in the congresses of the newly
founded International Association of Management of Arts and Culture AIMAC and the
Association for Cultural Economics ACEI. Ten years later this research effort was culmi-
nated in hosting the AIMAC world congress in Helsinki 1999. The research project on
cultural production and consumption consisted of primarily empirical research, although
theoretically influenced both by management theory and new tendencies in cultural soci-
ology such as Pierre Bourdieu, Jean Baudrillard, and George Ritzer, among others. Be-
coming familiar with cultural research was also helpful for broadening research on mar-
keting communication, for example by including studies on the semiotic and cultural
contents of advertising and consumers’ interpretation of visual signs. New research con-

tacts were also established with culture researchers at the University of Helsinki.

Global and multicultural conditions require cultural competence

Later on, culture was approached also from another, broader perspective than cultural
production. Globalization and multicultural problems have become topical not only for
global enterprises but also for political decision makers and citizen organizations. There-
fore I started with the help of Maria Joutsenvirta to do research on cultural knowledge

and competences (Kulttuuriosaaminen—tietotalouden taitolaji 2009). By this we wanted



to emphasize the importance of ethical issues and a better understanding of various sub-
cultures of consumers, employees, or citizen organizations, as well as the ability to com-
municate with various groups in a multicultural world (e.g., the article ‘Cultural compe-
tences—An important resource in the industry—NGO dialog’ 2010). Longer research vis-
its to Stanford, Aarhus and Bath universities and Max Planck institute in Berlin —
financed with the help of Academy and HSE Foundation - helped me to take breaks from

teaching responsibilities and develop new research ideas for the 2000’s.

Consumers in a digital era

Around the turn of the 215 century, both business practices and consumer behavior were
changing rapidly due to technological development toward digital systems in production,
communication and services. This resulted in the project on Consumer behavior on vir-
tual markets, a project including both marketing and information technology researchers
(the book Kuluttaja virtuaalimarkkinoilla 2002).

Later on, more comprehensive, multidisciplinary research was enabled by outside fi-
nancing, and the project on consumer behavior in information society was started in
2008. This project involved researchers from marketing, experimental psychology, in-
formation science, linguistics and management science. Those interested in the results of
the project Consumer Behavior in Information Society 2008-2011, financed by Hel-
singin Sanomat Foundation, are advised to consult the summaries and list of publica-

tions in a working paper http://hsepubl.lib.hse.fi/pdf/wp/Aalto W BE2011 014.pdf.

Several subprojects and doctoral dissertations of this umbrella project touched upon
research themes familiar from my earlier projects, for example, experimental research on
consumer perceptual processes (with Jaana Simola, Jarmo Kuisma and Anssi O6rni);
research on consumer trust and media preferences (with Mirella Lihteenmaki and Kari
Elkeld); consumer/citizen behavior in a digital era (with Hanna-Kaisa Desavelle, Ilona
Mikkonen and Joonas Rokka); and impact of emotions in consumption (with Pirkko
Talvio). Media and other industries seem now to face structural challenges due to the
digital revolution as they already did earlier due to globalization and the new ethical and
environmental demands.

Consumer theory has taken many turns in interest and ways of theoretical explanation
during my lifetime, and my own research has pretty much followed —and perhaps a little
contributed to — the development of consumer research paradigms in Finland. Various
paradigms, as I have interpreted them, are described in a review article published in 2011

(find the article at http://lta.hse.fi/2011/2/).




This interest in paradigm development and the need to conceive some structure in the
field of consumer research came to the fore already when I was a young researcher; some
of my very first papers in Finland as well as international ones already dealt with para-
digm issues. Paradoxically, one of the most referred of my articles within the marketing
field is “Which sense of paradigms makes sense in marketing?’ 1985, coauthored with my
late husband Jyrki Uusitalo.

Important networks

In later years, the interest in philosophical and collective welfare issues has continued
while I took part in the work of a group of renowned philosophers and social scientists.
Since 1994 we have reflected on ethical issues and collective spirit of Finland during vari-
ous turning points of society (‘Henkisen tilan tyoryhma’). The group was originally initi-
ated during the 1990’s depression by prime minister’s office, but — after publishing its
first book Suomen henkinen tila ja tulevaisuus (1994) — the group continued its zeitgeist-
discussions privately about twenty years’ time. The group was led by Ilkka Niiniluoto,
professor, later rector and chancellor at the University of Helsinki, and other permanent
members Jari Ehrnrooth, Matti Kortteinen, Juha Kuisma, Paavo Lépponen, Terho Pur-
siainen, Juha Sihvola and Liisa Uusitalo. My contributions in the published five books of
the group dealt with issues of social coherence of society, the need of communities and
social norms in order to provide common goods, finding a balance between pure individ-
ual rationality and communitarian thinking, and cultural change toward global media
society, all topics far beyond economic theory.

In economic and social sciences a close contact with practical problems and decision
making is a privilege to the researchers. My fields of studies have brought me in contact
with public authorities and citizen organizations, but also with the marketing communi-
cation and advertising industry and cultural industry in general, including the non-profit
sector. For example, as scientific board member I have been able to follow what has tak-
en place in economic, cultural, and consumer research. As member of the Competition
Board I saw how competition law was interpreted and applied in Finland, and as member
of the Ethical Board of Advertising, how well rules of marketing ethics were followed by
industry.

Moreover, several informal networks have been important, such as network of women
economists (Naisekonomistit); women sociologists at the University of Helsinki; social
scientists at the Finnish Academy of Science and Letters; and colleagues and friends at

the School of Economics, particularly Risto Tainio, professor in organization and man-



agement, for his lifelong encouragement; and Mirjaliisa Charles, professor of English
business communication, and Marja-Leena Sarvikivi, senior lecturer in Swedish language

for their crucial contributions in the language editing of my scientific papers.

In conclusion

To sum up, my somewhat unorthodox way of complement economic research with social-
ly and psychologically oriented approaches or even cultural analyses of human behavior
have in due course retarded straightforward career advancement within economics. But
then again, efforts to break grounds has also opened many interesting new paths of in-
terdisciplinary research and brought many inspirational research contacts.

During my years as professor of marketing I have been a rather strict — but hopefully
also understanding — advisor involved in over hundred master theses, more than thirty
doctoral dissertations, as well as acting as leader of several extensive research projects.
Although the constant applying for competitive research money sometimes has caused
frustration, this is counterbalanced by delight when a thesis and project work has been
finished successfully. Advisory work has been most rewarding, and I have learned a lot
from all my students and co-authors.

Theoretically most interesting in my research work, at least in my opinion, has been to
question the existing explanations of economic behavior and rationality, and to comple-
ment them with the view of seeing consumers more as social actors and individuals who
in addition to rational evaluation also rely on emotions and social norms in their choices,
and who sometimes act as free riders against their own preferred interest. I am happy
that I have been able to support theoretical ideas by the analysis of empirical data, both
quantitative and qualitative. Consequently, in addition to cross over strict disciplinary
boundaries I hope also to have narrowed somewhat the gap between theory and practice
in social sciences.

In this bibliography organized by year I have tried to collect all published items, not
only those published in scientific publications. However, all of them are associated
somehow with my own research. Moreover, a few selected unpublished items have been
added, such as my master theses, because they reveal the development of my scientific

interests during the time when publishing channels and technology were still limited.

Helsinki, September 28, 2012

Liisa Uusitalo
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(Publications in English marked with *)

Year 2012

*Uusitalo, L., Simola, J. & J. Kuisma. (2012). Consumer perception of abstract and
representational visual art. International Journal of Arts Management 15, no 1
(September), 30-41.

*Uusitalo, L. (2012). A bibliography by year 1968-2012. Aalto University, Business and
Economy series. Working paper Aalto-BE/2012.

Year 2011

*Simola, J., Kuisma, J. Hy6n4, J., Uusitalo, L. & O6rni, A. (2011), Impact of salient
advertisements on reading and attention on web pages. Journal of Experimental
Psychology: Applied 17 (June), 174-190.

*Uusitalo, L. (2011), Good bad consumption — Paradigm development of consumer
research in Finland. The Finnish Journal of Business Economics (2011): 2, 131-150.

*Uusitalo, L. (2011). Consumer behavior in information society - COBI. Project summary
and publications. Aalto University. Working paper Aalto-BE 14/2011. 33p.
http://hsepubl.lib.hse.fi/pdf/wp/Aalto w BE 2011 014.pdf

*Pusa, S. & Uusitalo, L. (2011). Creating brand identity in art museums . A case study.
Paper presented at the AIMAC 2010 Conference on Arts and Culture, Belgium, July 3-6,
2011.

*Uusitalo, L. (2011). Consumer perception of abstract and representative art. Paper pre-
sented at the Seminar on Consumer Behavior in Information Society, Aalto University
School of Economics, May 10, 2011.

Year 2010

*Kuisma, J., Simola, J., O6rni, A. & Uusitalo, L. ( 2010) The effect of animation and for-
mat on perception and memory of on-line advertising. Journal of Interactive Marketing
24 (2010), 269-282.

*Joutsenvirta, M. & Uusitalo, L. (2010). Cultural competences — An important resource
in the industry—NGO Dialog. Journal of Business Ethics 91: 3 (February 2010), 379-
390. (Published online 20 May 2009.)

*Uusitalo, Liisa 2010. Advertising and consumer behavior. Chapter 28. In: Ekstrom, K.
(ed.), Consumer behavior — a Nordic perspective. Lund: Studentlitteratur, 549-569.
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Uusitalo, L. (2010), Museo — taiteen ja yhteiskunnan media (Museum — a medium of arts
and society.*English summary). Teoksessa Harju, V.(toim.), Kulttuurin rakentaja.
Valtion taidemuseo 1990-2010. Helsinki: Valtion taidemuseo, 273-287.).

* Uusitalo, L. (2010). Good bad consumption —reflections on the development of con-
sumer research in Finland. Invited key note speech Nordic Conference on Consumer
Research, Vaasa, Finland June 11-12, 2010. In: Laaksonen, P. & Jyrinki, H. (Eds) (2010).
The Roots and Fruits of the Nordic Consumer Research. Proceedings of the University of
Vaasa. Reports 163. Vaasa: University of Vaasa.

Year 2009

Uusitalo, L. & Joutsenvirta, M. (eds.) (2009). Kulttuuriosaaminen — tietotalouden
taitolaji. Helsinki: Gaudeamus/ Helsinki University Press. (Cultural competences—a new
requirement for management in knowledge society). Helsinki: Gaudeamus/Helsinki
University Press. 279 p. A book.

Uusitalo, L. & Lahteenmaiki, M. (eds.) (2009). Kuluttaja ja media tietotaloudessa.
Helsinki School of Economics B-113. (Consumer and Media in Information Society). A
research report. 142 pp.

E-version: http://hse.publ.lib.hse.fi/pdf/hseother/b113.pdf

*Uusitalo, L. (2009). Advertising models — an overview of the effects on consumers. In:
Oittinen, P. & H. Saarelma (eds.), Print media — principles, processes, and quality.
Chapter 16. Jyvaskyla: Gummerus/ Paperi ja Puu Oy, 476-496.

Uusitalo, L. (2009). Johdanto—Tietotalouden haasteita mediatutkimukselle
(Information society — a challenge to media research). In: Uusitalo, L. & M. Lihteenmaki
(eds.), Kuluttaja ja media tietotaloudessa, Helsinki School of Economics B-113, 1—11.

Uusitalo, L. (2009). Mita kulttuuriosaaminen tarkoittaa? In: Uusitalo, L. & M. Joutsen-
virta (eds.), Kulttuuriosaaminen—tietotalouden taitolaji. Helsinki: Gaudeamus/Helsinki
University Press, 1-43.

Uusitalo, L. (2009). Millaista brandiosaamista tulevaisuudessa tarvitaan? (What kind of
brand knowledge is relevant in the future? In: Uusitalo, L. & Joutsenvirta, M. (toim.),
Kulttuuriosaaminen — tietotalouden taitolaji, Helsinki: Gaudeamus,/ Helsinki University
Press, 265-278.

Uusitalo, L., Simola, J. & J. Kuisma (2009). Perception of abstract and representative
visual art. Proceedings of AIMAC, 10t Conference of the International Association of
Arts and Cultural Management, Dallas, Texas, June 29-July 3, 2009.

Uusitalo, L. (2009). Lama pysayttiaa kuluttajat — hetkellisesti. Hyvinvointikatsaus 20: 4,
12-16.

Uusitalo, L. (2009). Huomiojulkisuus uhkaa demokratiaa. Helsingin Sanomat. Vieras-
kyna-kirjoitus 5.10.2009.

Uusitalo, L. (2009). Miten kuluttajat kiyttaytyvit taantumassa. Helsingin Sanomat
5.1.2009. Yliokirjoitus.
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Uusitalo, L. (2009), Hyva paha kulutus — jadhyviaisluento Helsingin
kauppakorkeakoulussa 21.12.2009 Farewell lecture at the retirement from the tenure
professor’s post January 1%, 2010 .

Year 2008

*Uusitalo, L. (ed.) (2008). Museum and visual art markets. Helsinki School of
Economics B-96. Helsinki: HSE Print, 245 pp. Available also at
http://hse.publ.lib.hse.fi/pdf/hseother/bg6.pdf A book.

*Rokka, J. & Uusitalo, L. (2008). Do consumers care about environmental packaging?
Importance of environmental package in the choice of functional drink products.
International Journal of Consumer Studies 32, 516-525.

Ahlgqvist, K, Raijas, A., Perrels, A., Simpura, J. & Uusitalo, L. (eds.) (2008). Kulutuksen
pitkd kaari. Niukkuudesta yksilollisiin valintoihin (The long trajectory of consumption—
from scarcity toward individual choice). Helsinki: Helsinki University Press. 413 pp. A
book.

Uusitalo, L. (2008). Kuluttaja kansalaisena ja maailmankansalaisena.(The consumer as
citizen). In: Ahlqgvist, Kirsti et al. (eds.), Kulutuksen pitkd kaari. (The long trajectory of
consumption). Helsinki University Press, 399-413.

Uusitalo, L. (2008). Vauraus — suomalaisen kulutusyhteiskunnan unelma (Affluence —a
dream of our consumption society). In: Niiniluoto, I. & Sihvola, J. (eds.), Tarkemmin
ajatellen (Essays on the mental state of the nation). Helsinki: Helsinki University Press,
167-194.

*Uusitalo, L. (2008). The roles of art museums — challenges to their marketing. In: Uu-
sitalo, L. (ed.), Museum and visual art markets. Helsinki: Helsinki School of economics,
7-20.

*Uusitalo, L. (2008). Culture for the virtual consumer — the effect of the digitalization on
the marketing concept. In: Museum and visual art markets, 181-195.

*Uusitalo, L. (2008). On the consumption of pictorial art. In: Museum and visual art
markets, 133-144.

*Uusitalo, L. & Ahola, E.K. (2008). Cultural struggles and the image of art museum. In:
Museum and visual art markets, 32-56.

*Uusitalo, L. & Jyram4, A. (2008). Economic trends and changes in the art market. In:
Museum and visual art markets, 57-70.

*Uusitalo, L. & Jyrama, A. (2008). Consuming the city — places of identification and the
spectacular. In. Museum and visual art markets, 196-209.

*Ahola, E-K. & Uusitalo, L. (2008). Can we segment art museum visitors? A study of
segmentation based on consumer motives and preferences. In: Museum and visual art
markets, 157-168.

*Sorjonen, H. & Uusitalo, L. (2008). Market orientation and the effectiveness of art mu-
seums. In: Museum and visual art markets, 211-226.
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*Uusitalo, L. (2008). Cultural knowledge — a new standard for performance in multicul-
tural , global markets. SCANCOR 20 Anniversary conference. November 20-23, 2008.
Stanford University, USA.

*Simola, J., Kuisma, J., Uusitalo, L. & O6rni, A. (2008). The impact of animated
advertisements on reading on the internet. Neuroeconomics Conference, Copenhagen,
May 15-16, 2008.

*Uusitalo, L. (2008). Rationality and social norms in consumer behavior. A commentary
on Edna Ullman-Margalit. Seminar in honour of prof. Ullman-Margalit. University of
Helsinki 23.9.2008. Unpublished.

Uusitalo, L. (2008). Yliopisto harkitsemattoman rakennemuutoksen kourissa
(Universities under structural change). Helsingin Sanomat, yliokirjoitus 5.4.2008.

Uusitalo, L. (2008). Kuluttaja-kansalaisen nakékulma kaupan sijoittumiseen.
Kommenttipuheenvuoro. (A consumer approach to retail location— A commentary)
Seminar on retailing and city development, Helsinki School of Economics 29.5.2008.
Unpublished.

Uusitalo, L. (2008). Solidaarisuus vai kilpailu (Solidarity or competition). Alustus
Helsingin yliopiston yleis6luentoseminaarissa — Seminar on solidarity and
competitiveness, University of Helsinki 7.5.2008. Unpublished.

Year 2007

*Uusitalo, L. & M. Rassi (2007). Consumers as citizen — Do consumers value landscape?
Proceedings of the Nordic Consumer Research Conference, Helsinki, October 3-5, 2007.

*Joutsenvirta, M. & Uusitalo L. (2007). How important are cultural competences in a
global economy? The example of the CSR debate between forest industry and civic
activists. Paper presented at the 6t Colloquium of the European Academy of Business in
Society, Barcelona, September 19-23, 2007.

*Uusitalo, L. (2007). Cultural competences — a new standard for managerial
performance in multicultural, global markets. 9t AIMAC conference, Valencia, Spain,
June 2007.

Uusitalo. L. & M.Lihteenmaéki (2007). Viisas yritys antaa kuluttajille valtaa. Kirsi
Poikolaisen kirjoittama tutkijoiden haastattelu. Avista 2/2007, 16-19.

Year 2006

Uusitalo, L. (2006). Yliopistojen kriittinen tehtdava — minkalaista hyvaa tuotamme? (The
task of universities — what kind of good are we producing? *Summary in English). The

Finnish Journal of Business Economics 3/2006, 409-413.

Uusitalo, L. (2006). Joulu, kulutuksen juhla. (Various functions of Christmas
consumption). Duodecim 122:23, 2833-2840.

Uusitalo, L. (2006) Promoottorin puheet Helsingin kauppakorkeakoulun promootiossa
19.5.2006. In: Helsingin kauppakorkeakoulun 13. promootio. Helsinki: Helsingin
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kauppakorkeakoulu. (The speeches at the 13t Conferment ceremony of doctor degrees
(in the role of conferrer).

Year 2005

*Uusitalo, L. (2005). Consumers as citizens —Three approaches to collective consumer
problems. In: Grunert, K. & J.Thogersen (eds.), Consumers, Policy, and the
Environment. New York: Springer, 127-150

*Uusitalo, L. (2005). Expectations, experience or social norms? Explaining consumer
behavior in depression. In: Fugleseth, A.M. and I. Kleppe (eds.), Anthology for Kjell
Gronhaug in celebration of the 7oth birthday. Bergen: Fagboklaget, 131-148.

Uusitalo, L. (2005). Oma ja yhteinen hyva — ovatko kuluttajat my6s kansalaisia? (Private
and collective goods — do consumers act as citizen?) In: Niiniluoto, Ilkka & Sihvola, Juha
(eds.), Nykyajan etiikka. Keskusteluja thmisestd ja yhteisostd (Essays on contemporary
ethics). Helsinki: Gaudeamus, 61-98.

*Mikkonen, I. & Uusitalo, L. (2005). Gay vague advertising — a new way to reach sexual
subcultures and mainstream markets. EIASM Workshop on Interpretative Consumer
Research, Copenhagen, May 6-8, 2005.

*Uusitalo, L. (2005). Consumers as citizens. Symposium on Consumers, Policy and the
Environment, Aarhus April 29-30, 2005.

*Sorjonen, H. & L. Uusitalo (2005). Does market orientation influence the performance
of art organizations? Proceedings (CD) of the 8™ International Conference on Arts and
Cultural Management, AIMAC. Montreal, Canada July 3-6, 2005.

*Uusitalo, L. (2005). How does transfer of knowledge take place in society? Paper pre-
sented at the Research seminar of the Wissenschaftskolleg of Berlin on Translations and
Transfers of Knowledge in Europe, Berlin, July 1%, 2005. Unpublished.

Uusitalo, L. (2005). Luova kulutus (Creative consumption). Esitelma
Kuluttajatutkimusseuran seminaarissa 10.11.2005. (Presentation at the Seminar of
Consumer Research Association in Finland, unpublished.)

Year 2004

Uusitalo, L. (2004). Kulutustutkimuksen ongelmat ja tutkimustapa muuttuvat
(Development of consumer research and research methods). In: Ahlqvist, K. & A.Raijas
(toim.), Thanne ja todellisuus —Ndkokulmia kulutuksen muutokseen. Helsinki:
Tilastokeskus, 5-22.

Uusitalo, L. (2004). Kulttuurin ja talouden vuorovaikutus (The interplay of economy and
culture). Teoksessa: Millaisin perustein kulttuuriarvoja mitataan? Suomen Kulttuurira-
haston Kulttuuri- ja talous-seminaarin alustukset. Helsinki: Suomen Kulttuurirahasto-
Foundation for Finnish Culture, 24-34.

Uusitalo, L. (2004). Kulttuurin kulutus—kulttuurin tuotteita vai arjen merkityksid? (On
cultural consumption). Futura 23 (2004): 1, 37-44.

Uusitalo, L. (2004). Kulutuksen monet roolit. Chydenius-lehti no 3/2004, 21-25.
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Year 2003

*Sorjonen, H. & Uusitalo, L. (2003). Market orientation and the programming of per-
forming arts organisations. Proceedings of AIMAC 2003 — 7t International Conference
on Arts and Cultural Management, Venice, Italy.

*Uusitalo, L., Martin, B. & Saari, T. (2003). The differentiation of male representations
in advertising. Proceedings of the European ACR Conference, Dublin, Irland.

Year 2002

Uusitalo, L. (ed.) (2002). Kuluttaja virtuaalimarkkinoilla (Consumers in Virtual
Markets). Helsinki: Edita Publishing. 252 p. A Book.

Uusitalo, L. (2002). Tulevaisuuden kuluttaja ja virtuaalimarkkinat. (Introduction—The
future consumer and the virtual markets). In: Uusitalo, L.(ed.), Kuluttaja
virtuaalimarkkinoilla. Helsinki: Edita Publishing, 9-25.

Jyrama, A. & Uusitalo, L. (2002). Muuttavatko uudet teknologiat yrityksen arvoketjuja?
(Do new technologies change the value chains of enterprises?). In: Uusitalo, L. (ed.),
Kuluttaja virtuaalimarkkinoilla. Helsinki: Edita Publishing, 85-102.

Uusitalo, L. (2002). Kuluttajasta merkitysten tuottajaksi — uutta verkkoyhteisollisyytta
hakemassa (From consuming to producing signs—the role of Internet in creating
communality and democracy). In: Uusitalo, L. (ed.), Kuluttaja virtuaalimarkkinoilla.
Helsinki: Edita Publishing, 212-223.

Uusitalo, L. (2002). Asiakassuhde —ainoa pysyva kilpailuetu véhittdiskaupan murrokse-
sa? (Customer relationship — the only lasting competitive advantage in retailing?) Kehit-
tyvd kauppa no 4/2002, 52-53.

Year 2001

*Uusitalo, L. (2001). Advertising and advertising research in Finland. In: Hansen F. &
L.Yssing Hansen (eds.), Advertising research in Nordic countries, Copenhagen:
Samfundslitteratur, 133-161.

*Moisander, J. & L.Uusitalo (2001). Motivation and social contingency of environmental
consumer choices. Helsinki School of Economics W-275. 23p. The paper was also pre-
sented at the OECD workshop on Consumer Information and the Environment, Paris,
January 15-17, 2001..

*Uusitalo, L. & Jyrama4, A. (2001). Consuming the city — Places of identification and the
spectacular. In: Redbourne, Jennifer (ed.), Proceedings of the Sixth Conference of Arts
& Cultural Management. Brisbane. University of Queensland, 567-572.

Uusitalo, L. (2001). Kulutustutkimuksen muutos ja tilastoaineistojen kéaytto (Develop-
ment of consumer research and the use of statistical data and methods). Hyvinvointikat-
saus 12 (2001):3, 47-51.

Uusitalo, L. (2001). Nainen tyceldmassa on hoivaaja, louhi tai hyva jatka (Female images

in working life). Kirjoitus teemasta Sukupuoliroolit murroksessa 5. Helsingin Sanomat
12.10.01.
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*Uusitalo, L. (2001). Consumers in the world of signs. In: Design Finland 2001
(Yearbook of the Designforum Finland), 16-19.

Uusitalo, Liisa (2001). Kulttuuri markkinaistuu ja talous kulttuuristuu vaistamatta. Kirsti
Sintosen kirjoittama haastattelu Professoriliiton myontdmén *Vuoden professori 2000’-
tunnustuksen johdosta. Acatiimi no 1/2001, 5-7.

Uusitalo, L. (2001). Pitkin linjan kauppakorkealainen Liisa Uusitalo toivoo paluuta
tiedekorkeakouluun. Tiina Mikkosen kirjoittama haastattelu. Avista 1/2001, 8-11.

Year 2000

*Kinturi, M-L. & Uusitalo, L. (2000). Advertising in Finland. In: Kloss Ingomar (ed.),
Advertising Worldwide. Berlin: Springer, 67-99.

Uusitalo, L. (2000). Kulttuuria virtuaalikuluttajalle (Cultural services to virtual
consumers). In: Linko, M., Saresma, T.& E.Vainikkala (toim.), Otteita kulttuurista.
University of Jyviskyld, Research Institute for Contemporary Culture 65. Jyvaskyla:
Otava, 150-164.

Uusitalo, L. (2000). Yhteisollisyys virtuaalimarkkinoilla. (Communality on virtual
markets). In: Niiniluoto, I. (ed.), Maailman henkinen tila ja tulevaisuus (The human
condition of the world). Helsinki: Otava, 85-107.

*Kinturi, M-L. & Uusitalo, L. (2000). Advertising in Finland - a overview. Helsinki
School of Economics W-246.

Uusitalo, L. (2000). Tulevaisuuden kuluttaja ja markkinoinnin muutos (Future consu-
mer and required changes of marketing). In: MAT ry 60 vuotta juhlakirja (6oth anniver-
sary book of the Finnish Association of Advertising and Marketing Planners), Helsinki:
Nomini graphics, 9-15.

*Uusitalo, L. (2000). Advertising and advertising related consumer research in Finland -
some examples of past and present trends. Nordic Forum for Advertising Research, Co-
penhagen June 7-8, 2000.

Year 1999

*Uusitalo, L. & J. Moisander (eds.) (1999). Arts and cultural management. Volumes 1
and 2. Proceedings. 5™ International conference of AIMAC. Helsinki School of
Economics: HSE Print. 747 p.

(Liisa Uusitalo was chairperson of the conference and organization committee.) A book.

*Uusitalo, L. (1999). Do the same models apply to consumers and business firms? (A
commentary to Bruno Frey's article on morality and rationality in environmental policy.)
Journal of Consumer Policy 22:4 (December), 435-438.

Uusitalo, L. (1999). Markkinoinnin ja mainonnan etiikka (The ethics of marketing and

advertising. *English summary). The Finnish Journal of Business Economics 2/1999,
191-202.
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*Uusitalo, L. (1999). Culture for the virtual consumer. In: Uusitalo, L. & J. Moisander
(eds.), 5t International conference on arts and cultural management. Proceedings, Vol.
2. Helsinki School of Economics: HeSE Print, 628-636.

*Uusitalo, L. & K. Liukko (1999). Symbolic consumer behaviour — Japanese gift-giving
practices. In: Inquiries into the nature and causes of behaviour. Proceedings of the
IAREP colloquium, Belgirate, Italy, Volume 2. Universita di Torino, 811-821.

Uusitalo, L. (1999). Kulttuurin markkinat (Markets of culture). In: Koivunen, H. & Kotro,
T. (eds.), Kulttuuriteollisuus (Culture industry). Helsinki: Edita, 131-144.

Uusitalo, L. & H.Kamensky (eds.) (1999). Mainonta muuttaa muotoaan. Esimerkkeja
suomalaisen mainonnan siséllén muutoksista. (The changes in the content of Finnish
advertising). Helsinki School of Economics B-23. 132 pp.

Year 1998

*Uusitalo, L. (1998). Consumption in postmodernity—Social structuration and the
construction of self. In: M. Bianchi (ed.), The active consumer. London: Routledge, 215-

235.

Uusitalo, L. (1998). Kulutus ja yhteiskunnan muutos (Consumption and the change of
society). Hyvinvointikatsaus 9 (1998): 2, 2-5.

*Uusitalo, L. (1998). Invited discussant and commentator on motivational factors of
collective behavior. Workshop on Environment and Consumer Policy, Bremen,
Germany.

Uusitalo, L. (1998). Onko markkinointi epaeettista? (Is marketing unethical?). Avista
1998:1, 18-19.

Uusitalo, L. (1998). Kuluttaja hakee myos psykologisia ja sosiaalisia hyotyja. Liisa
Uusitalon haastattelu. AC Nielsen News & Views 1998: 1, 4-5.

Year 1997

*Uusitalo, L. (1997). Europe: Seeking for balance between markets and communities.
Helsinki School of Economics D-242. 75p. (Essay)

Uusitalo, L. (1997). Kuluttajien ymparistoa koskevat valinnat. (Consumer choices and
the environment. *English summary). The Finnish Journal of Business Economics
1/1997, 15-31.

*Uusitalo, L. (1997). Consumers’ cooperation for the environment - a challenge to
consumer theory. In: Biermann, F., Biittner, S. & C. Helm (eds.), Zukunftsfihige
Entwicklung. Festschrift fiir Udo E. Simonis. Wissenschaftszentrum Berlin: Edition
Sigma, 70-84.

*Uusitalo, L. (1997). Towards rational discourse. In: Wissenschaftskolleg — Institute for
Advanced Study - Berlin, Jahrbuch 1995/96, 191-195.
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Uusitalo, L. (1997). Kuluttajan rationaalisuus (Consumer rationality- seeking balance
between idividual and collective utility). In: Niiniluoto, I. & I. Halonen (eds.), Jdrki
(Rationality). Philosophical Yearbook. Helsinki: Helsinki University Press, 305-308.

Uusitalo, L. (ed.) (1997). Ymparistoohjailua Euroopan unionissa (Environmental policy
in European Union). A collection of coursework articles. Helsinki School of Economics
W-185. 140p.

*Uusitalo, L. (1997). Improving consumer’s quality of life—Balancing between markets
and communities. Paper presented at the 6th International Conference on Marketing
and Development, Romania, July 1-4, 1997. 15p.

*Uusitalo, L. & M. Lindholm (1997). Fears of personal future - Explaining consumption
under depression and unemployment. JAREP XXII Conference, Valencia, Spain,
September 15-18, Volume 1. 14p.

*Uusitalo, L. & E-K. Ahola (1997). The changing image of art museums. Proceedings of
the AIMAC conference, San Francisco, USA.

Uusitalo, L. (1997). Kulttuurin markkinat vai markkinakulttuuri (Markets of culture or
market culture?). Avista no 1/1997, 13-15.

Uusitalo, L. (1997). Kulttuurin tuotanto ja markkinointi (ECOCULT-projekti). Julkaisut
1986-96. Summary and publications of the Academy project ‘Production and marketing
of culture’). Helsinki School of Economics W-173. 17p.

Year 1996

Uusitalo, L. (1996). Eurooppa markkinoiden ja yhteis6jen valissa (Europe choosing
between markets and communities). In: Niiniluoto, I. & Lopponen, P. (toim.),
Euroopan henkinen tila ja tulevaisuus (The Moral Condition of Europe). Porvoo: WSOY,
135-185.

*Uusitalo, L. (1996). Free riding and consumer rationality. Helsinki School of Economics
W-170. 30p. Also as paper “The rationality of free riding” at SASE 8t International
Conference on Socioeconomics, Geneva, July 12-14, 1996.

*Uusitalo, L. (1996), Innovation and strategies in the art market. Paper presented at the
Workshop on Innovations, Science Center Berlin (Wissenschaftszentrum), Berlin.
Germany. Unpublished.

*Ahola, E-K. & L. Uusitalo (1996). Art consumption segments. Paper presented at the
Conference of ACEI International Association of Cultural Economics, Boston, USA, May

1996.

Year 1995

*Uusitalo, L. (1996). How to study imaginary aspects of consumption? In: Belk, R. &
Dholakia, N. and A.Venkatesh (eds.) (1995), Consumption and marketing: Macro
dimensions. Cincinnati, Ohio: South Western College Publishing, 87-95.

*Uusitalo, L. (1995). Consumption in postmodernity—social structuration and the
construction of self. Helsinki School of Economics W-142. 28p.
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*Moisander, J. & Uusitalo, L. (1995). General attitudes in the theory of reasoned action
framework: The influence of consumers' pro-environmental attitudes on their
commuting intentions. Proceedings of IAREP conference, August 3-5, 1995, Bergen .
Published also in Helsinki School of Economics W-123.

*Jyramia, A & L. Uusitalo (1995). Conceptual analysis of art market—Toward an
integrated framework. Proceedings of the 3rd conference of AIMAC (Association
Internationale pour le Management des Arts et de la Culture), London, July 3-5, 1995.

Year 1994

Uusitalo, L. & Lindholm, M. (1994). Kulutus ja lama — kuluttajien kokemukset. odotukset
ja sopeutuminen lamaan (Consumer experiences, expectations and ways of adapting in
deep recession). Helsinki School of Economics D-209. 134 p. (Research report)

Uusitalo, L. (1994). Yhteisollisyyden kriisi. (The crisis of communality). In: Niiniluoto, I.
ja P. Lopponen (eds.), Suomen henkinen tila ja tulevaisuus (The mental state of Finnish
society). Helsinki/Porvoo: WSQY, 157-180.

Uusitalo, L. (1994). Yhteiskunnan muutos ja markkinointiviestinti. (Social changes and
marketing communication. *English summary). Virkaanastujaisesitelma - Inauguration
speech after entering full tenure professor’s position 1.5. 1993. The Finnish Journal of
Business Economics 1994:2, 206-213.

*Uusitalo, L. & E-K. Ahola (1994). Images of art museums. Consumer perception of the
museums of the Finnish National Gallery. Helsinki School of Economics W-94. 24pp.

Uusitalo, L. (1994). Yksil6itymisen ihanuus ja kurjuus (Problems of the
individualization). Suomen Luonto 53: 6-7, 87.

Uusitalo, L. (1994). Samhillsvetenskaplig miljoforskning —Problemet med separata
paradigm. (Social scientific research on environment - a problem of differentiated
paradigms, in Swedish). Proceedings of a Workshop organized on social science and
environmental problems. Social och kommunalhégskolan at the University of Helsinki
4.2.1994.

*Uusitalo, L. & J. Moisander (1994). Attitude-behavior inconsistency: Limitations of the
reasoned action approach. In: Antonides, G. & F.van Raaij (eds.), Proceedings of
IAREP/SASE, Erasmus University, Rotterdam, 560-579.

Uusitalo, L. (1994). Yhteiskunnan muutos ja markkinointiviestinta. Avista 1994:2, 20-21.
*Uusitalo, L. (1994), Can free trade be harmful for the environment? Presentation at the
ICC International Seminar on Environment and World Trade. Prince Philip, Duke of
Edinburgh was invited honorary speaker. Helsinki, Finland. Unpublished.

Uusitalo, L. (1994), Sosiaaliset normit rapautuvat. Tero Tuiskun tekema haastattelu.
Akava 1/1994, 14-15.

Year 1993

Uusitalo, L. (ed.) (1993). Markkinointi johdatus perusteisiin. (Marketing—Introduction
to theory). Helsinki: Otava. 200 p. A textbook.
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Uusitalo, L. (1993). Luvut Johdanto ja Kuluttajan kiyttayminen. (Chapters: Introduction
and Consumer Behaviour). In: Uusitalo. L. (toim.), Markkinointi - johdatus perusteisiin
(Marketing-Introduction to theory). Helsinki: KY-Palvelu/Otava, 5-12 ja 37-72.

*Uusitalo, L. (1993). Program context and consumer acceptance of TV advertising. In:
Sto, E.(ed.)(1993), Forbrugerintresser og fjernsynsreklame. Oslo: SIFO, 51-75.

Uusitalo, L. (1993). Neuvottelutalous - jalkimoderni talous - ja yhteiskuntamuoto?
(Negotiated economy - a postmodern society?) In: Suomi 2020 - Visioita kansakunnan
tulevaisuudesta. Valtioneuvoston kanslian julkaisuja- Publications of the Government
Office 1993:4, 289-299.

Uusitalo, L. (1993). Arvot ja lama. (Values and economic depression). In: Vastuulliseen
teknologiaan. Tekniikka elamaa palvelemaan juhlajulkaisu. Helsinki: Painosampo, 101-
106.

*Ranta T. & L. Uusitalo (1993). European integration: A consumer perspective. Paper
published in the Proceedings of the Academy of Marketing Science conference, July 15-

19, 1993.

*Uusitalo, L. (1993). The roles of art museums - challenges to their marketing. In:
Proceedings of the 2 International conference on arts management, Vol. 1., Joy-en-
Josas, France: AIMAC. Also: Helsinki School of Economics W-49. 19p.

*Uusitalo, L. (1993). Environment and consumption — society’s rationality reconsidered.
Invited plenum paper presented at the Workshop Environment and Social Action,
Technische Universitit Aachen, Germany, February 5th, 1993.

Uusitalo, L. (1993). Kulttuuri identiteetin tuottajana. Kulttuurin tuotanto -
kilpailutaloutta vai yhteistoimintaa? (Culture in the production of identity. *English
abstract). Kulttuuritutkimus (Culture Research) 10: 4, 19-24.

Uusitalo, L. (1993). McDonaldisaatio vai asiakaskohtainen raatilointi? (McDonaldization
or tailored services in communication?) Viestintdpalveluiden tulevaisuuden nakymia.
MV (Viherjuuri Communications Group-jasenlehti) 1993:1, 14-15.

Uusitalo, L. (1993), Kuluttaminenko syntia? Kysymyksia Liisa Uusitalolle.
Hyvinvointikatsaus 4 (1993): 3, 2-3.

Uusitalo, L. (1993). Kestavan kehityksen kulutukseen. Markku Vesterisen tekema
haastattelu. MARK 1993:8, 46-47.

Year 1992

*Uusitalo, L. (1992). Environment as a social problem. In: Eisendle, R. and E. Miklautz
(eds.) (1992), Produktkulturen. Dynamik und Bedeutungswandel des Konsums.
Frankfurt am Main/New York: Campus, 309-328.

Uusitalo, L. (1992). Asenteiden ja kayttaytymisen ristiriita - haaste

ymparistokasvatukselle. (Conflict between attitudes and behavior - a challenge to
environmental education). Vapaan sivistystyon vuosikirja 33, 58-68.
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*Uusitalo, L., Valkeinen, H. & Valsta, L. (1992). Program context and consumer
acceptance of TV advertising. Paper at the conference of Nordiska Ministerradet and
SIFO on TV advertising and consumer policy, Mays 4-5, 1992. Helsinki School of
Economics W-17. 20p.

*Uusitalo, L. & Jyrdama4, A. (1992). Economic trends and changes in the art market. Paper
at the ACEI 7t Association for Cultural Economics Conference, Fort Worth, Texas, USA.
Helsinki School of Economics W-20. 20 p.

*Uusitalo, L. & Takala, V. (1992). Developmental stage and children's reactions to TV
advertising. Paper presented at the ACR-European conference, Amsterdam, The
Netherlands. Helsinki School of Economics W-16. 19 pp.

*Uusitalo, L. (1992). Review of the book Grénmo, S., Olander, F. & Danielsson, A.,
Konsumentinflytande i samhallet - en referensram for empiriska undersokningar.
Journal of Consumer Policy 15:3, 335-337.

Uusitalo, L. & J. Uusitalo (1992). Alymyston, kulttuurin ja moraalin ruotijat — Richard
Rorty ja Alasdair MacIntyre Aarhusissa. Kulttuuritutkimus 9:3, 36-40. (A review article
on Richard Rorty and Alisdair MacIntyre at the Aarhus symposium.) Coauthored with
Jyrki Uusitalo.

*Uusitalo, L. (1992). Values and Environment. Paper presented at the John Hopkins
International University, International Urban Fellows Conference, Kuopio, June 13-15,
1992.

Uusitalo, L. (1992), Asenteiden ja kdyttaytymisen ristiriita — haaste
ymparistokasvatukselle (The conflict between attitudes and behavior — a challenge to
environmental education). In: Kajanto, A. et al. (eds.) Ymparistokasvatus
(Environmental Education). Helsinki: Kansanvalistusseura, 58-68.

Uusitalo, L. (1992). Kauppakorkeakoulussa tutkitaan kulttuuria. Helsingin
kauppakorkeakoulun tiedotuslehti 1992:1, 4-5.

Uusitalo, L. (1992). Kulttuuri ja markkinat—Kumpi valtaa kumman? (Do markets
penetrate culture or vice versa?). ARG 7:1, 39-45 .

Year 1991

*Uusitalo, L. (1991). Dilemma between individual utility seeking and collective welfare
seeking behavior. Archive fiir Rechts- und Sozialphilosophie. Beiheft 40 (1991), 181-191.

Uusitalo, L. (1991). Oma etu vai yhteinen hyvi—ymparist6tietoisuuden ja toiminnan
ristiriita. (Self-interest or collective welfare - conflict between environmental awareness
and action). In: Massa, I. & R. Sairinen (eds.), Ympdristokysymys - ympdristouhkien
haaste yhteiskunnalle. Helsinki: Gaudeamus, 24-48.

*Uusitalo, L. (1991). Rational discourse and cooperation. Paper presented at the
SASE/IAREP conference, Stockholm. 20 p.

Uusitalo, L. (1991). Ymparistoarvot nivellettava liikkeenjohdon strategiaan.
Mainosuutiset 1991:7, 5.
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*Uusitalo, L. (1991). Beyond self-interest. A book review of Jane J. Mansbridge's (ed.)
book. Journal of Economic Psychology 12:3, 547-550.

Uusitalo, L. (1991). Kulutus modernissa yhteiskunnassa (Consumption in modern
society). Kotitalous (Household Economy) 55 (1991): 4, 6-9.

*Uusitalo, L. (1991). Ecological consciousness and consumption. Invited plenum paper
presented at the Symposium on Consumption-Artifact-Culture, Vienna, Austria 18-
20.9.1991. (Published as article in Produkkulturen 1992.)

Uusitalo, L. (1990). Mediaympériston muutos ja elamysten kulutus (Changes in media
environment and the consumption of experiences). Aikakauslehtipdiva 13.2.1991.6s.
Unpublished.

Uusitalo, L. (1991). Jalkimoderni kulutus — mita se on? (Postmodern consumption —
what is it?) Alustus Taiteiden y6. Helsinki, Design-yritys Skannon tiloissa. Unpublished.

Year 1990

*Uusitalo, L. (1990). Are environmental attitudes and behaviour inconsistent? Findings
from a Finnish Study. Scandinavian Political Studies 13:2, 211-226.

*Uusitalo, L. (1990). Consumer preferences for environmental quality and other social
goals. Journal of Consumer Policy 13 (1990):3, 231-252.

*Uusitalo, L. (1990). The symbolic dynamics of TV-viewing. In: Ward, S., Robertson, T. &
R. Brown (eds.), Commercial television and European children. Aldershot: Gower, 89-
119.

*Uusitalo, L. (1990). Kirjojen kustantamisen rakenne Suomessa (The structure of
Finnish publishing industry). In: Joukkoviestintdtilasto 1989. Statistical Central Office
1990:3, 89-96. In English in: Finnish mass media. Culture and media 1990:2, 81-87.

Uusitalo, L. (1990). Ymparisto yhteishyodykkeena (Environment as collective good).
Ympdristo ja Terveys (Environment and Health) 21: 3, 164-172.

Uusitalo, L. (1990). Mitd modernin kulutuksen jalkeen? (What comes after modern
consumption?). In: Salin, V. (ed.), Maailman merkkejd. Helsinki: Markkinointi
Viherjuuren juhlakirja, 14-35.

Uusitalo, L. (1990). Ymparistonsuojelu ja rationaalisen kdyttaytymisen ongelma
(Environmental protection and the problem of rational behavior). TTT-Katsaus (Journal
of the Labor Economic Research Institute) 18 (1990): 4, 48-54.

Uusitalo, L. (1990). Mainonta on yha enemméan modernin elamén peili (Advertising as
advocator of modern life). Optio 19.4.1990, 5.

Uusitalo, L. & E. Kilpi6 (1990). Kuluttajatutkimusohjelma. Maatalous-metsatieteellisen
toimikunnan tilausty6. Suomen Akatemia. (Proposal for a research program on
consumer research for the Academy of Finland). 33p.

Uusitalo, L. (1990), Miten edistdd ymparistomyonteista kayttaytymistd? (How can we

change behavior in favor of the environment?). In: Kotitaloudet palapelissa. Kotitalous-
Jja kuluttaja-asiain tutkimuskeskus julkaisuja 1990: 1, 28-38.
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Uusitalo, L. (1990). Ymparistotutkimusta Berliinissa. An interview of Prof. Dr. Udo
Simonis, Wissenschaftszentrum Berlin. Helsingin kauppakorkeakoulun tiedotuslehti
1990: 1, 12-15.

Uusitalo, L. (1990). Mainonnan merkitys kokonaismarkkinoinnissa- Mainonnan rooli
muuttuu verkostoituneessa yhteiskunnassa (The role of advertising is changing in
network society). Mainostajien liiton seminaari—Seminar of the Association of Finnish
Advertisers. Helsinki 7.11.1990. Unpublished.

Year 1989

Brunila, A. & Uusitalo, L. (1989). Kirjatuotannon rakenne ja strategiat. (The structure
and strategies of the book industry. *English summary). A research report. University
ofJyviaskyla. Nykykulttuurin tutkimusyksikon julkaisuja 15. (Publications of the
Research Center for Contemporary Culture no 15), 114 p.

*Uusitalo, L. (1989). Rational discourse and cooperation - two requirements for a
rational society. Paper at AMA American Marketing Association’s Winter Educators’
Conference, St.Petersburg, Florida. In: Childers, T., Bagozzi, R. and J.Peter (eds.),
Marketing theory and practice. Chicago: AMA, 83-88.

*Uusitalo, L. (1989). Economic man or social man —exploring free riding in the
production of collective goods. In: Grunert, K. & F. Olander (eds.), Understanding
economic behavior. Dordrecht/Boston/London: Kluwer Academic Publishers, 267-283.

*Uusitalo, L. (1989). Efficiency, effectiveness and legitimation—criteria for the evaluation
of norms. Ratio Juris 2 (July 1989):2, 194-201.

*Uusitalo, L. & Oksanen, A. (1989). The dual structure hypothesis and the book industry.
Paper at ACEI 5 International Conference on Cultural Economics 1988, Ottawa,
Canada. In: Waits, R., Hendon, W. and J. Schuster(eds.), Cultural Economics 88: An
European Perspective. Akron: Association for Cultural Economics, 21-30.

*Brunila, A. & L. Uusitalo (1989). The dual structure hypothesisi and the book industry.
Helsinki School of Economics F-210. 24 p.

Uusitalo, L. (1989). Muuttuva julkisuus ja kulttuurin tuotanto. (Change of publicity and
cultural production. *English summary.) Tiedotustutkimus 12 (1989): 2, 7-17.

Uusitalo, L. (1989). Kulutuksen ja ympériston haasteet (The challenge of new
consumption patterns and the environment). In: Oletko valmis? Seitsemdn
puheenvuoroa suomalaisten kriittisyydestd (Critical essays for the 1990’s). Helsinki:
EVA, 22-44.

Uusitalo, L. (1989). Kulttuurin ja talouden vuorovaikutus. (An interview of Liisa
Uusitalo as a researcher who combines economic and social scientific approaches, by
Vesa Niinikangas). Kulttuuritutkimus 6 (1982): 2, 3-11.

Uusitalo, L. (1989). Jarjelle lisaa toiti—Mainonnan tutkimus uudistuu (Development of

advertising research and challenges for a more rational use of advertising).
Markkinointiviestintd (Marketing Communication) 1989: 5, 78-81.
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Uusitalo, L. (1989). Nuorten suhtautuminen ymparistonsuojeluun (The attitudes of the
young towards environmental protection). Kuluttajatietoa 1989: 4.

Uusitalo, L. (1989). Social impacts of new technologies. Paper presented at the OECD
conference on Technological Change as a Social Process. Helsinki, December 11-13,
1989. 14 p.

Uusitalo, L. (1989). Professoritkin opiskelemaan tieteenteoriaa? Raportti AMA
Marketing konferenssin sisallosta. Helsingin kauppakorkeakoulun tiedotuslehti 1989:4,
2.

Year 1988

Uusitalo. L. & J. Lassila, J. (1988). Vanhojen kirjojen kentta. (The cultural camp of
antiquarian book shops. *English summary.) A research report. University of Jyvaskyla,
Nykykulttuurin tutkimusyksikon julkaisuja 7. (Publications of the Research Institute of
Contemporary Culture 7). 65 p.

*Uusitalo, L. (1988). The economic production of literature — structural changes of the
publishing industry. In: Eskola, K. and E. Vainikkala (eds.) (1988), Reception and
production of literature. Research Institute for Contemporary Culture 8, 61-77.

Uusitalo,L. (1988), Yksildllisen ja kollektiivisen hytdyn ristiriita ympéristonsuojelun
perusongelmana (The conflict of individual and collective utility as a basic problem of
environmental protection). In: Ympéristo ja yhteiskunta. Publications of the Finnish
Society of Environmental Law Vol. 11, 219-238.

Uusitalo. L. (1988). Kulutustutkimuksen kehitysmahdollisuuksia kuluttajapolitiikan
kannalta (Future development of consumer policy research). Publications of the
Government office for Consumer Affairs B:2, 9-16.

Uusitalo, L. (1988). Environment and other social goals - exploring consistency and
differentation of social goal preferences. WZB-Research unit for Technology, Work and
Environment. Papers FS 11 88- 407. 25p.

Uusitalo, L. (1988), Efficiency, effectiveness and legitimation— comparing Jiirgen
Habermas and Amartya Sen. Paper presented at the International Symposium on the
Legitimacy of Law, Tampere, Finland. (Enlarged version published 1989 in Ratio Juris.)

Uusitalo, L. (1988). Habermas ja oikeuden filosofinen diskurssi (Habermas and the
discource of law). A conference review of the International symposium of the Association
of Philosophy of Law. Kulttuuritutkimus 5 (1988):3, 11-14.

*Uusitalo, L. (1988), Developing research on environmental problems in social sciences.
Presentation as invited discussant at the European Science Foundation’s Workshop on
Ecological Problems, Oslo, Norway, September 15-16, 1988. Unpublished.

Uusitalo, L. (1988). A series of seven whole-page columns in Talouseldmd, issues no 2, 6,
10, 15, 17, 19, and 21 (1988). Titles:
-Yhteisymmarrysti vai arvojen tuhoa? (Are markets fostering cooperation
or destruction of values?)
-Taiteen merkit taloudessa (The growing importance of art and cultural
capital for business and economy)
-Mainonnan ikonit ja toteemit (The icons and totems of advertising)
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-Kulutus—marginaalinen tutkimuskohde? (Is consumer research marginal
in economics?)

-Rationaaliset hupsut (Rational fools)

-Ydin ja periferia (Core and periphery — a dual structure of many cultural
industries)

-Postmoderni muoti (The fashion of the postmodern)

Uusitalo, L. (1988), Joukkotiedotuksen muutokset ja kulttuurivaikutukset. Raportti
UNESCO:n konferenssista Evolution of Culture in Media Society, Lille, France, 28.11.-
1.12.1988. Helsingin kauppakorkeakoulun tiedotuslehti.

Uusitalo, L. (1988). Miten kirjoja tuotetaan ja markkinoidaan. Aidinkielen opettajien
liiton koulutuspdivdt (Conference of The Federation of Finnish Mother Tongue
Teachers), Lappeenranta. 5p Unpublished.

Uusitalo, L. (1988). Kulturindustrins strukturférandringar. Svenska kulturfondens
forskarméte, Hanaholmen, Esbo, Finland 16.12.1988. gp. Unpublished.

Year 1987

*Uusitalo, L. (1987). On the consumption of pictorial art. In: Shaw, D., Hendon W. and
R. Waits (eds.), Artists and cultural consumers. Association for Cultural Economics,

155-167.

Uusitalo, L. (1987). Sur la consommation le peinture. In: Dupuis, X. et Rouet, F. (eds.),
Les outils de l'economiste a l'épreuve. Paris, 89-99. (In French)

Uusitalo, L. & M. Korhonen(1987). Teatterin johtamisen tasot, roolit ja vastavoimat. (The
levels, roles and counterpowers in theater management. *English summary). Hallinnon
tutkimus (Finnish Journal of Administration Research) 1987:3, 195-203.

Uusitalo, L. (1987). Uudet ikkunat elokuvaan—elokuva-alan rakennemuutos (New
windows for film - structural change of film industry and distribution).
Kulttuuritutkimus 4: 1, 32-37.

*Uusitalo, L.(1987), Dilemma between individual and collective welfare. Paper presented
at the 13™ Conference of Philophy of Law and Social Philosophy, Kobe, Japan. Helsinki
School of Economics F-187.

*Uusitalo, L. (1987). Structural changes in the production of literature. Paper presented
at the International Seminar on the Production and Reception of Literature, University
of Helsinki, Finland.

Uusitalo, L. (1987). Oletko siipeilija? (Are you a free rider?). Suomen Luonto 1987: 3, 31.

Uusitalo, L. (1987). Hyva ymparisto vaatii yhteistoimintaa (A good environment requires
willingness to cooperation). Kuluttajatietoa 1987: 1, 16-21.

Uusitalo, L. (1987). Hyva ymparist6 vaatii yhteistoimintaa. Tulevaisuuden tutkimuksen
seuran jdsenlehti 1987: 2, 19-23.

Eskola, K. & L. Uusitalo (1987). Leo Lowenthal pitia kiinni valistuksen perinteesta.
Henkil6haastattelu Berkeley, California. Helsingin Sanomat 31.12.1987, 18.
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Year 1986

*Uusitalo, L. (1986). Environmental impacts of consumption patterns. Aldershot:
Gower. 184 pp. (A Book)

Uusitalo, L. (1986). Suomalaiset ja ympdristo. Tutkimus taloudellisen kayttaytymisen
rationaalisuudesta.(Finnish attitudes towards the environment — A study in the
rationality of consumers). Helsinki School of Economics A:49. 170 pp. (A Book)

Uusitalo, L. (1986). Konsumtion, produkter och miljé (Consumption, products and
environment). In: Aitta, U. et al (eds.), Vigar till konsumentinflytande. Goteborg: NEK
Rapport 1986:8, 133-150.

*Uusitalo, L. & P. Aalto, P. (1986). The affective component of consumers' attitudes
towards the environment. In: Contemporary Research in Marketing. Proceedings of
EMAC European Marketing Academy (ed. by K. Méller and M. Paltschik). Part 1, 563-
575.

Eskola, K. & Uusitalo, L. (eds.) (1986). Nikokulmia kulttuurin tuotantoon (Approaches
to the study of the production of culture). University of Jyvaskyla, Nykykulttuurin
tutkimusyksikon julkaisuja 3. (A research report. Publications of Research Unit for
Contemporary Culture 3). 125 p.

Uusitalo, L. (1986). Kulttuurin talous - johdatus tutkimusteemaan (Economics of culture
- introduction to the research topic). In: Eskola, K. and L. Uusitalo (eds.), Nakokulmia
kulttuurin tuotantoon, 5-15.

Uusitalo, L. (1986). Kotitalouden tuotantoteoria —naiset markkinattomassa tuotannossa
(Household production theory — women in non-market production). Kotitalous 50
(1986): 3, 8-11 and 44-45.

*Uusitalo, L. & Korhonen, M. (1986). Management of cultural organizations - A study of
the goals and activity of theater management. Helsinki School of Economics F:157. 26 p.

*Uusitalo, L. (1986). On the consumption of pictoral art. Helsinki School of Economics
F:147. 18 p. A shorter version presented in 1985 at the conference of ACEI Association
for Cultural Economics International, Avignon, France.

Uusitalo, L. (1986). Kulttuuri ja markkinat (Markets of culture). Kulttuuritutkimus
(Cultural research) 3:2, 35-37.

Uusitalo, L. (1986). Kulutuksen rakenne ja ymparistoongelmat. Katsaus kotitalous- ja
kuluttaja-alan ajankohtaisiin tutkimustarpeisiin (A review of new research fields within
consumer theory). Publications of the Academy of Finland 4 (1986), 83-87.

Uusitalo, L. (1986). Nakokohtia taiteen tuottavuudesta ja laadusta (On the productivity
and quality in art). Kulttuuritutkimus 3:3, 40-42.

Year 1985

*Uusitalo, L. & J. Uusitalo, J. (1985). Which sense of paradigms makes sense in
marketing? In: Dholakia, N. and Arndt, J. (eds.), Changing the course of marketing:

alternative paradigms for widening marketing theory. Greenwich/London: JAI Press,
69-85.
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Uusitalo, L. (1985). Post-moderni yhteiskuntatiede ja julkisuus (Publicity as the post-
modern condition of social sciencies). Sosiologia (The Finnish Journal of Sociology)
22:1, 17-20.

*Uusitalo, L. (1985). Rational consumers - irrational citizens? - The individual in
different strategic game situations. International Institute for Environment and Society.
Discussion papers 1985:20.

Uusitalo, L. (1985). Vaikuttamisen muodoista yhteiskunnassa — hylata, vaikuttaa vai olla
uskollinen. (Ways on social influence: exit, voice and loyalty). Oikeus 14:3, 209-214.
Presented earlier at the yearly conference of Westermarck Society, Jyvaskyld, Finland.

Uusitalo, L. (1985). Tutkimus ja kiaytant6 (On the relationship of research and praxis).
Teesi , no 2, 21-27.

Hakulinen, A., Kurki, H., Setil4, P. & L. Uusitalo (eds.) (1985). Noidannuolia -
tutkijanaisten aikakirja (Yearbook of the research of the Association of Women
Scientists). Helsinki: Gaudeamus. (A book)

Uusitalo, L. (1985). Yrityksen teorian suhde markkinointiin ja kulutusteoriaan (Analogies
between the theory of the firm and the theory of consumer behavior). In: Lilja, K. (ed.),
Research approaches on business enterprises. Helsinki School of Economics B:80, 52-
55.

Uusitalo, L. (1985). Kulutus kasitteens tdndén ja huomenna (Changing concept of
consumption and consumer satisfaction). Teoksessa: Kuluttajapoliittinen seminaari.
Reports of the Consumer Council 1 (1985), 33-40.

Djerf, K. & L. Uusitalo (1985). Autojen kysynta - ekonometrisia mallikokeita. (Demand
for cars - experiments with static and dynamic models). Helsinki School of Economics
F:121. 37 p.

Uusitalo, L. (1985). Konsumtion, produkter och milj6. Nordisk forskarseminarium om
konsumentinflytande pé 8o-talet. Esbo, Finland 26-28.8.1985.

Uusitalo, L. (1985). Tasavertaiset ekonomit epatasa-arvoisilla tyomarkkinoilla.
Yhteenveto Helsingin kauppakorkeakoulun tasa-arvo-tyoryhmaén yleisoseminaarista.
Helsingin kauppakorkeakoulun tiedotuslehti 1985: 2, sivut 6-7 ja 17.

Uusitalo, L. (1985). Missd mairin naistutkimus on tieteen vastarintaliiketta tai
vaihtoehtoliikettd? Kulttuurisen tyonjaon ja identiteettien vaikutus naisten asemaan
tyGyhteisossd. (Women research — emancipatory or marginalized science?) Alustus
Helsingin tutkijanaisten kokouksessa. Unpublished paper.

Year 1984

*Uusitalo, L. (1984), Rational consumers — irrational citizens? Paper presented at the
Annual colloquium of IAREP (International Association for research in Economic
Psychology), Linz, Austria. In: Brandstitter, H. and Kirchler, E. (eds.), Economic
Psychology. Linz: Rudolf Tauner Verlag, 187-193.

*Uusitalo, L. (1984), The symbolic dynamics of TV-viewing. Helsinki School of
Economics F-107. Also as invited paper presented at the special Conference on
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International Perspectives on Television Advertising and Children, Aix-en-Provence,
France.

Uusitalo, L. (1984). Onko duaalitalouden kisite jarkeva - kommentteja
tyonjakamiskeskusteluun (How useful is the concept of dual economy - comments on
new allocation of work in society). Teoksessa: Kosonen, P. (ed.), Tyon uusjako - ohjelmat
ja kritiikki. Tutkijaliiton julkaisuja 29, 46-53.

Year 1983

*Uusitalo, L. (ed.) (1983). Consumer behaviour and environmental quality. Aldershot:
Gower Publishing Company. 142 pp. (A Book)

*Uusitalo, L. (1983). Determinants of gasoline consumption. Journal of Economic
Psychology 4: 6,149-165. A shorter version in Ester, P. et al (eds.), Consumer
behaviour and energy policy. Amsterdam: North-Holland, 241-257.

*Uusitalo, L & K.Djerf (1983). Determinants of gasoline consumption. Research report.
Helsinki School of Economics F-48. 39p.

*Uusitalo, L. (1983). Societal change and challenges for consumer policy. Journal of
Consumer Policy 6, 149-160.

Uusitalo, L. (1983). Tyollisyys ja palvelut (Employment and services. *English summary).
Sosiologia 20: 3, 227-236.

Uusitalo, L. (1983). Taloudelliset ja sosiaaliset tekijét ravinnon valinnassa (Economic and
social factors as determinants of the demand for food). In: Sahi, T., Huunan-Seppila, A.
& R. Seppanen (eds.) Ravitsemustutkimus—Nutrition research. Helsinki: Yrjo Jahnsson
Foundation, 56-57.

Uusitalo, L. (1983). Kotitalouksien sdastdmistutkimuksesta, kommenttiartikkeli. (On the
research of consumers' saving behavior — a commentary). Kansantaloudellinen
Aikakauskirja 1983:1, 23-25.

*Uusitalo, L. & Uusitalo, J. (1983). Paradigms in scientific development: the example of
marketing. Coauthored with Jyrki Uusitalo. Helsinki School of Economics F:52. 35 p.
A shorter version presented at the Workshop of alternative paradigms in marketing,
University of Rhode Island, Whispering Pines, USA, May 13-14, 1983.

Uusitalo, L. (1983). Naisten aseman kehityksesta kauppatieteellisella alalla. (The
development of the status of women in business economics). Helsinki School of
Economics F:50. 13 p.

Uusitalo, L. (1983). Kotituotanto ja tydaika. (Household production and working time).
Tybaikakomitean liiteraportti. Published as part of the Committee reports of the
government committee of working time 1983:69. Appendix report no 5. 15p.

Uusitalo, L. (1983). Ostatko ymparistosi - Kulutus ja ymparistbongelmat. (Consumption
and ecological problems). Tiede2000 3 (1983): 8, 15-19.

Uusitalo, L. (1983). Sosiaalinen murros ja kotitalouden omatoimisuus. Kotitalous 47
(1983):11, 10-12.
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*Uusitalo, L. (1983). A visual approach to identifying consumer leisure patterns. Paper
presented at the IAREP conference, Grenoble, France.

Year 1982

*Uusitalo, L. (1982). The ecological relevance of consumption style. In: Joerges, B. (ed.),
Verbraucherverhalten und Umweltbelastung. Frankfurt/New York: Campus, 377-433.

*Uusitalo, L. (1982). Environmental impacts of changes in consumption styles. Journal
of Macromarketing 2 (Fall):2, 16-30.

Uusitalo, L. (1982). Tidsdisponering och hemproduktion. (Time allocation and
household production). In: Hushdallsekonomi - konsumentpolitik, Oslo: NORD, 77-79.

Uusitalo, L. (1982). Yksityisen ja julkisen elamanpiirin muutokset elaméntavan
kuvaajina. (How are the changes between the public and private spheres of life reflected
in life styles). Sosiaalinen aikakauskirja 76 (1982): 2, 68-75.

A shorter version in: Kotitaloudet 1980-luvulla. Kotitalous- ja kuluttaja-asioin
tutkimuskeskuksen julkaisuja 1982: 2, 29-38.

*Uusitalo, L. & Korhonen, P. (1982). A visual approach to identifying leisure patterns.
Helsinki School of Economics F:38. 19 p.

*Korhonen P. & Uusitalo, L. (1982). The use of MDS and Steiner tree as an alternative
approach to identifying leisure patterns from multivariate data. Paper presented at
COMSTAT Conference of the European Statistical Association, Toulouse, France.
Abstract in: Caussinus, H., Ettinger, P. & J.R.Mathieu (eds.), 5 symposium on
computational statistics. Wien: Physica Verlag, 153-154.

Uusitalo, L. (1982). Vuosikymmenemme kuluttajaongelmat. Kuluttajatietoa 16 (1982): 4,
44-47.

Uusitalo, L.(1982). Societal change and challenges to consumer policy. Invited discus-
sant. International Symposium on Consumers’ Influence on Public and Private Con-
sumer Policy, Smygehuk, Sweden, 20-23.9.1982 (Among other discussants Albert O.
Hirschman and Claus Offe). Unpublished.

Uusitalo, L. (1982). Konsumenten I det post-industriella samhallet. Invited contribution
at the Nordic seminar on consumer behavior in a stagnating economy, Lund, Sweden, 17-
18.5.1982. Unpublished.

Uusitalo, L. (1982). Kuluttajien elamantapaerot ja niiden merkitys tekstiiliteollisuuden
markkinoinnissa. Tekstiilipaiva, Tekstiiliteollisuuden valtuuskunta. Unpublished.

Year 1981

*Uusitalo, L. & J. Uusitalo (1981). Scientific progress and research traditions in
consumer research. In: K. Monroe (ed.), Advances in Consumer Research, Vol. VIII,
559-563.

Uusitalo, L. (1981). Jalkiteollinen yhteiskunta ja ymparistéideologia. (Post-industrial
society and environmentalism). Sosiologia 18:1, 31-37.
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Uusitalo, L. (1981). Kulutustyylierot ja terveysriskit. (Consumption style differencies and
health risks). Teoksessa: Pyorila et al (eds.), Tutkimus ja kansanterveys. Osa I1.
Helsinki: Suomen Akatemian julkaisuja 4/1981.

Uusitalo, L. (1981). Kulutus elaiméantavan ilment4jana- kulutustyyilien eroista Suomessa.
(Consumption as indicator of the way of life). Kotitalous 45 (1981): 7-8, 4-8.

*Uusitalo, L. (1981) Environmental impacts of changes in consumption pattern —
Hypotheses based on empirical data. In: Proceedings of EMAC 10t annual workshop.
Copenhagen, march 25-27, 1981, 916-945.

*Uusitalo, L. (1981). Development of household energy consumption. International
Institute for Environment and Society. Discussion papers ITUG/dp 81-3. 9 p.

*Uusitalo, L. (1981). Composition of household energy consumption. International
Institute for Environment and Society. Discussion papers ITUG/dp 81-2. 16 p.

*Uusitalo, L. (1981). The effects of income level on food expenditure - some explorations
based on household survey data. International Institute for Environment and Society.
Discussion papers ITUG 81-1. 15 p.

*Uusitalo, L. (1981). Differentiation of the way of life by technological development,
social system and sex. University of Helsinki, Research project on the way of life and
social change. Reports no. 9. 28 p.

Uusitalo, L. (1981). Tarpeentyydytyksen rajoja. A book review of Fred Hirsch’s Social
limits to growth. Sosiologia 18:2, 171-172.

Uusitalo, L. (1981). Kulutustutkimuksen kehitysmahdollisuuksia kuluttajapolitiikan
kannalta. (Future development of consumer policy research). Elinkeinohallitus,
Kuluttaja-asiain osaston julkaisuja (Publications of the Government office for Consumer
Affairs) B:2, 9-16.

Uusitalo, L. (1981). Tidsdisponering och hemproduktion. (Time allocation and
household production). Nordisk forskarseminarium om Hushallsekonomi -
konsumentpolitik. Esbo, Finland 4-6.2.1981.

Year 1980

*Uusitalo, L. (1980). Identification of consumption style based on household budget
allocation. In: Olson, J.C. (ed.), Advances in Consumer Research, Vol. VII, 451-459.

*Arndt, J. & Uusitalo, L. (1980). Backward segmentation by consumption style. In:
Bagozzi, R.P. (ed.), Marketing in the 1980's - changes and challenges. American
Marketing Association, 126-130.

*Uusitalo, L. (1980). Environmental impacts of consumption style - some preliminary
results from intercountry comparisons. Preprints of the International institute for
Environment and Society IITUG 80-18. 28 p. Also in: Larsen H. et al (eds.) (1981),
Proceedings of the European Academy for Advanced Research in Marketing, 916-945.

Uusitalo, L. (1980). Konsumtionsstilen av unga familjer. (Consumption style of young
families). In: Unga familjer i etableringsfasen. Stockholm: Gotab, 269-281.
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*Uusitalo, L. (1980). Post-industrial society and environmentalism. Preprints of the
International Institute for Environment and Society 19. 16 p. Published in 1981 (in
Finnish) Sosiologia 18: 1, 31-37.

*Uusitalo, L. (1980). Life-style and consumer behavior of older Americans. A book re-
view. Journal of Consumer Policy 4:3, 279-283.

Uusitalo, L. (1980). Kuluttaja ei huomaa kayttaviansa tarpeettomasti energiaa. Helsingin
Sanomat. Alakerta-kirjoitus 16.4.1980.

Year 1979

*Uusitalo, L. (1979). Consumption style and way of life—An empirical identification and

explanation of consumption style dimensions. Helsinki School of Economics A: 27. 207 p.
Doctoral dissertation.

Uusitalo, L. (1979). Konsumentsegmentering utgdende fran empiriskt identifierade
huvuddimensioner I hushallens konsumtionsstruktur. In: Stahl, I. (ed.), Forskning,
utbildning, praxis, 309-320.

Uusitalo, L. (1979). Tutkimus kulutustyyleista ja elamantavasta. Kuluttajatietoa 1979: 2,
19-21.

* Uusitalo, L. (1979). The ecological relevance of consumption style. Discussion paper.
Wissenschaftszentrum, International Institute for Environment and Society ITUG 79-21,

48 p.

*Uusitalo, L. (1979). The ecological relevance of consumption style. Paper prepared for
the UNEP/EEC seminar on Alternative development and life styles, Ljubjana,
Yugoslavia, December 3-5, 1979 and transmitted by United Nations Scientific committee
on problems of the environment (SCOPE).

Uusitalo. L. (1979). Arvio Svenska Handelshogskolanin tyopaperijulkaisusarjasta. A
review of the working paper series of the Swedish School of Economics. Sosiologia 16: 9,
265-266.

Year 1978

Uusitalo, L. (1978). Konsumentinformation som forutsattning fér och formare av
tillfredstéllelsen. (The influence of consumer information on consumer satisfaction). In:
Konsumenten och samhdallet. Stockholm: Raben & Sjogren, 90-97 and 330-331.

*Uusitalo, L. (1978). A new approach to the qualitative differences in consumption — a
study on consumption styles. Paper at the Workshop Marketing Consumer Behavior.
EIASM European Institute for Advanced Studies in Management, Brussels, 24-25.2.1978.
28 p.

*Uusitalo, L. (1978). Consumer perception and preferences of message structure.
Management Research News 1(1978):2, pages 19 and 13.

Uusitalo, L. (1978). Kulutuksen laadullisten piirteiden tutkimisesta. (On studying
qualitative aspects of consumption.*English summary.) Sosiologia 15 (1978): 2, 93-102.
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Uusitalo, L. (1978). Kulutus elaméntavan osana—kuluttajatutkimuksen nédkokulmia ja
sovellutusmahdollisuuksia (The approarch of economic, social welfare and way of life
research to consumer behavior. Publications of the Government Office for Consumer
Affairs B:1, 22-24.

Year 1977

*Uusitalo, L. (1977). Consumer perception and preference of message structure. Helsinki
School of Economics Series B:21. 117 p. Licentiate thesis. (Accepted as mimeograph

1975, published 1977).

Uusitalo, L. & Cantell, Ilkka (1977). Kuluttajapolitiikan tavoitteet muissa maissa.
(Consumer policy goals in different countries). Government Council of Consumer Policy.
Research reports 1/1977. Part I and III.
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